
 

 

Job Description: Manager of Brand & Design  

Status: Full-time  

Reports to: Vice President of Marketing & Communications 

 

Cleveland Neighborhood Progress (CNP) was founded in 1988 to serve the unique role of a local 
community development funding and support intermediary for community development corporations 
(CDCs), and it is a vital partner to Cleveland's community revitalization efforts. In 1991 and 1992, the New 
Village Corporation (NVC) and Village Capital Corporation (VCC) subsidiaries, respectively, were 
established to further real estate development and lending in the neighborhoods. 

CNP believes that CDCs are the best instruments to drive neighborhood revitalization. They are trusted 
partners in neighborhoods - closest to residents and small businesses, and they exist beyond the lifecycles 
of individual actors and political systems, allowing them to balance the immediate and long-term needs of 
neighborhoods. CNP’s mission is to strengthen the community development ecosystem to foster the 
equitable revitalization of Cleveland’s neighborhoods. 

Summary & Objectives: Under the direction of the Vice President of Marketing & Communications, CNP’s 
Marketing Manager is responsible for managing CNP’s websites and social media channels. This position 
will assist the Vice President of Neighborhood Marketing & Communications in building and advancing 
integrated marketing strategies supporting (a) CNP and its subsidiaries and (b) the “Love Cleveland 
Neighborhoods” campaign, which supports CNP’s work and the network of CDCs that serve Cleveland 
neighborhoods.  

Key audiences include: CNP’s network of partners and funders; CDC leaders, staff, and board members; 
professionals in the real estate industry, including appraisers, realtors, developers, and realtors and 
brokers; and homebuyers who should be looking at Cleveland neighborhoods.  

This individual will accomplish that work by being the key team member responsible for posting on and 
maintaining CNP’s multiple social media accounts, updating its websites, designing and sending 
newsletters, and creating graphics and other visualizations that reinforce broader messaging.  

The marketing manager will need to be able to navigate how to use multiple accounts and platforms to 
engage a variety of audiences with variations of messaging about the organization’s work and community 
development in general. This individual should thrive in environments where collaboration is key, and they 
should expect to work closely with other CNP team members, including those at CNP’s subsidiary 
organizations Village Capital Corporation and New Village Corporation, and with partners from CDCs and 
others in the community development industry.  

https://loveclevelandneighborhoods.com/
https://loveclevelandneighborhoods.com/


The objective of this position is to execute marketing and communications strategies in such a way that it 
advances CNP’s mission to foster equitable revitalization throughout Cleveland neighborhoods by 
strengthening the community development ecosystem. 

Candidates with deep working knowledge of the community development industry will be considered 
favorably.  

 

KEY RESPONSIBILITIES 

• Manage the day-to-day operations of the organization’s digital and social marketing. 

• Maintain and update CNP’s websites (WordPress), social media accounts, Airtable database, and 
other digital assets.  

• Coordinate posting from various contributors to the CNP website, CNP social media, Love 
Cleveland Neighborhoods website, and Love Cleveland Neighborhoods social media. 

• Produce and edit short-form video and photography for the above channels. 

• Collaborate with CNP and CDC team members to build and execute marketing campaigns. 

• Use and interpret data from CNP projects and sources to design and update graphics for use in 
publications, websites, and social media. 

• Assist in the monitoring and assessment of CNP’s marketing efforts. 

• Assist the Vice President of Marketing and Communications with the Neighborhood Marketing 
Working Group. 

 

PREFERRED QUALIFICATIONS 

• Bachelors degree or equivalent experience in communications, graphic design, urban studies, or 
related fields. 

• Proficiency in Adobe Creative Suite and/or Canva and video editing software. 

• Up-to-date knowledge of best practices in online and social media marketing. 

• Strong work ethic. 

• Excellent written, verbal, and design communication skills. 

• Ability to consistently deliver on deadline. 

• Passion for Cleveland. 

 

ADDITIONAL INFORMATION 

• Salary range is $45,000-$55,000 



• CNP provides the following for employees: 

o Option to work remotely up to two days per week 

o Medical (80% of premium paid by employer), Vision (100%), and Dental (100%) 
Insurance Available for employees and dependents; first dollar benefits contribution for 
out-of-pocket healthcare expenses 

• Up to 2% match contribution to 401(k) 

• Fourteen paid holidays, three weeks of vacation, and sick time 

• Generous family leave policies 

 

APPLY 

Interested applicants should provide a cover letter and resume to careers@clevelandnp.org. 

 

ANTICIPATED TIMELINE 

Because of end-of-year projects and the organization’s annual meeting on July 9th, CNP anticipates 
reviewing candidates’ resumes during June and scheduling interviews in July. Our goal is to onboard the 
Manager position in late July or early August. 

mailto:careers@clevelandnp.org

